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Creating a Video Script or Outline

1. Decide what type of video you want to create (see Types of Video Guide)
· Marketing

· Informative

· Entertaining

· News
2. Identify your audience

· Who is the video for?

· Why will my audience care?

· What do I want my audience to feel after watching the video?
3. Outline your goals - Compile a bullet list of what you plan to cover in the video. Identify all the elements that you want to include. This should be a list of needs, not wants.
Answer the following questions:
· Why do I want to tell this story?

· What is my angle?

· What value will this video provide?

· What should my audience take away?
4. Craft the story
· Engage your audience

· Build Interest

· Hook them from the start (give your audience a reason to watch it from the start )

· Show what happens

· Have a strong takeaway for the viewer
5. Focus on a clear, defined message

· Don’t put too much information in the video script

· Decide on your main points (no more than 5)

· Reinforce the points with video, interviews, pictures, charts, animations, data, etc.

· Provide context – How does this video relate to the viewer?
· Identify the CTA (Call to Action) – What do you want your audience to do after watching the video? Examples; call, enroll or subscribe, request more information, download.
· Your narrative should build toward the ending
6. Write for your audience

· Will the viewer understand the information presented?

· Is this information relevant to the viewer?

· Is the vocabulary appropriate?

· Cut it down

· Make each word/sentence count

· Keep it short and precise (do not use extra words)

· Avoid extraneous information
7. Chose the right tone

· Convey the emotion behind the story

· Decide what tone is appropriate for your story
8. Identify the location(s) of where the video will take place.

· Visit the location
· Make sure the location is appropriate for your story

9. Read it out loud

· Be aware of how the VO (voice over) will sound
· Make sure the dialogue or VO is smooth (readable)

· Time it
10.  Review the script or outline

· Get feedback

· Time it again

· Read it out loud again
· Does the script convey the correct message?
· Is there a strong take away for the viewer?
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